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SOC 146: Special Topics 
Sociology of Creative Industries 

Spring 2019 | T Th 9:30 AM – 10:45 AM | LSB 1001 

 

 

 

 

1 COURSE OVERVIEW 

1.1 DESCRIPTION 
Why do catalog models make more money than runway models? How do aspiring rappers learn to 

freestyle? Why are some Broadway musicals hits and others flops? Why are certain foods taboo in some 

countries but delicacies in others? How do friends influence our tastes? This course will explore 

sociological research on creative industries, such as visual art, film, music, gastronomy, fashion, 

literature, academia, and technology. We will compare research on different creative industries to 

identify common phenomena. In particular, we will focus on three main processes: production, 

circulation, and consumption. We will identify how social contexts, especially differences in race, 

gender, and class, affect the ways in which people produce, circulate, and consume creative products. 

Topics include globalization, place branding, creative careers, collaboration, experimentation, 

rankings and reviews, pricing, taste patterns, fans, morality, and censorship. This is a reading and 

writing intensive course. The course readings primarily consist of academic articles and books, and 

papers require independent secondary research.  

1.2 OBJECTIVES 
This course is designed to help you: 

➢ Advance your knowledge of how creative products are produced, distributed, and consumed in 

society and recognize these processes in your daily lives. 

➢ Develop your understanding of sociological research methods and the sociological perspective. 

➢ Improve your general research, academic reading, writing, and critical thinking skills. 

1.3 EXPECTATIONS 
We expect you to: 

➢ Complete the assigned readings before class. 

➢ Follow the directions for writing papers and submit papers on time. 

➢ Attend class, participate, and take notes.   

➢ Reach out to your TA and I for extra support as needed.  

➢ Communicate respectfully with your TA, peers, and me.  

➢ Adhere to all course policies, including academic integrity policies. 

Professor Email Office Hours 

Hannah Wohl hwohl@ucsb.edu Th 10:45 AM-12:45 PM 
SSMS 3427 

   
TA Email Office Hours 

Nick Farley n_a_f@ucsb.edu T Th 8:30-9:30 AM 
SSMS 3021 
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2 ASSIGNMENTS AND GRADING  

2.1 ATTENDANCE AND PARTICIPATION 
Attending class and participating in class will help you understand the broader concepts from the 

readings, which you will be asked to apply in your papers. To encourage your attendance and 

participation, attendance will be a significant part of your grade for the course (15%). On a random 

selection of days, I will ask you to sign your name and answer a question at the end of class about the 

lecture content. You will receive partial credit for attendance (signing your name) and partial credit 

for demonstrating that you were attentive to the material (answering the question thoughtfully). To 

receive an excused absence for illness or other extenuating circumstances, you must email your TA 

and me and attach a doctor’s note/relevant evidence. If you are a parent and your child is sick or you 

have a childcare emergency, you can receive an excused absence by emailing me and your TA.  

2.2 PAPERS 
In order to better balance your workload in relation to your other courses, I have spread the paper 

deadlines throughout the course. The three main papers for the course align with the three main 

units: place and production, distribution, and consumption. You will choose a creative industry that 

you are interested in exploring for the duration of the course (you can find some options in the List of 

Creative Industries document). For each of these three papers, you will search for research on this 

creative industry and compare/contrast your independent research to the academic course readings, 

with regard to core concepts. The fourth paper will ask you to attend a cultural event and document 

the experience, analyzing your observations in relation to a course theme.  

The goals of these assignments are to: 

➢ Deepen understandings of course readings and lectures 

➢ Improve secondary research skills 

➢ Advance sociological analysis skills by asking you to apply course content to other cases and 

your own observations 

More detailed descriptions of the assignment prompts can be found in the instruction document for 

each paper. 

2.3 PAPER SCHEDULE AND GRADING 
 

Assignment Due Date Percentage of Grade 

Paper 1: Place and Production 

(4-5 pages) 

April 23rd  25% 

Paper 2: Distribution (4-5 pages) May 14th   25% 

Paper 3: Consumption (4-5 pages) May 30th   25% 

Paper 4: Fieldwork Analysis (2 

pages) 

June 12th   10% 

Attendance and Participation N/A 15% 
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2.4 CRITERIA FOR GRADING 
Papers will be graded for depth, breadth, quality of independent research, and quality of analysis. 

More detailed information about these criteria can be found in the Grading Criteria document. 

2.5 GRADING BREAKDOWN 
Your grades will be recorded in the percentages of the final grade. For example, you may receive an 

23/25 for a paper that is worth 25 percent of your final grade. The numbers will be aggregated at the 

end of the course for a total grade out of 100 points and then converted to a letter grade. Grades will 

not be rounded up or down. Below is the conversion chart from numbers to letter grades: 

A         93-100 C        73-76 

A-        90-92 C-       70-72 

B+        87-89 D+      67-69 

B          83-86 D        63-66 

B-         80-82 D-       60-62 

C+        77-79 F        <60 

 

2.6 EXTENSIONS AND LATE SUBMISSIONS 
You should start researching and writing papers well ahead of the due date. This will allow you to 

attend office hours to discuss any issues or questions that arise. If you submit your assignment after 

the deadline, you will be marked down 1 point for every day that you are late. This includes 

submissions after the deadline on the day assignments are due and weekend days. For example, if the 

deadline is 10 AM on Tuesday, and you hand your assignment in at 11 AM on Tuesday, you would only 

be able to receive a maximum of 24 points for an assignment worth 25 points (20% of total grade). 

After one week from the initial deadline, we will no longer accept the paper. Extensions are not 

permitted except in extenuating circumstances, such as an illness documented with a doctor’s note.  

2.7 GRADING QUERIES 
If you have questions or concerns about your grade, you can visit your TA or me during office hours 

with your paper in hand. We can help you understand why you received a particular grade and how 

you can productively move forward in the course.  

3 COURSE POLICIES 

3.1 EMAILING  
You can contact your TA and me by email. We will try to respond promptly. Before emailing, please 

check the syllabus and other documents, such as assignment prompts, to make sure that your question 

is not already addressed there. You should allow at least 48 hours for us to respond, not including 

weekends. If more than 48 hours have passed and we have not responded, you may forward the email 

again or send it to another one of us. Please include a subject line and your full name in the email. For 

more in-depth questions, such as better understanding a concept or discussing ideas for your papers, 

you should come to our office hours rather than trying to have the conversation via email.  
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3.2 OFFICE HOURS 
Students are encouraged to make use of office hours. Your TA and I welcome the opportunity to talk 

to you one-on-one and to help you succeed in this course. Good reasons to come to office hours 

include the following:  

➢ You are having trouble understanding a concept or theory from class after doing the reading 

and attending the lecture. 

➢ You would like to talk through your ideas for an upcoming paper or review the sources that you 

found. Note that we will not read full drafts of your papers, although you can come to office 

hours with an outline of your ideas. We will also not search for sources for you, although you 

can bring in sources that you have already found. 

➢ You would like to understand why you received a certain grade so that you can improve your 

work in the future.  

➢ You are interested in majoring in sociology or attending graduate school in sociology, and you 

would like to learn more about this path.  

➢ You are struggling personally or academically and would like a referral to campus services. 

Your TA and I will not use office hours to review lecture material covered in classes that you missed. 

3.3 ACADEMIC INTEGRITY 
Academic dishonesty will not be tolerated, and ignorance about this policy is an inadequate excuse. 

This includes, but is not limited to, falsifying sign-in sheets, plagiarism, and self-plagiarism (copying 

your own previous work). You are required to familiarize yourself with the university policy on 

academic dishonesty: http://judicialaffairs.sa.ucsb.edu/AcademicIntegrity.aspx. If your TA or I 

suspect academic dishonesty, we will follow university procedures for disciplinary action. 

3.4 USE OF ELECTRONICS 
Empirical research increasingly shows that use of electronics, even when directed only toward 

notetaking, impairs comprehension and has a negative effect on student performance and grades. 

Moreover, using a laptop in class impairs the performance of those sitting near the laptop user. For 

example, see: https://www.nytimes.com/2017/11/22/business/laptops-not-during-lecture-or-

meeting.html. Following this research, no laptop or tablet use will be permitted in class. As an 

exception, those with learning differences who believe they need a laptop or tablet can speak to me 

privately about the possibility of using a laptop. Students should use paper notebooks instead. 

Additionally, phones should be turned off for the duration of the class. If your TA or I notice you using 

a phone during class, you will not receive credit for attending that lecture and you may be asked to 

leave class for that day. If this becomes a recurring issue, you may be dismissed from the course. 

3.5 SPECIAL ACCOMMODATIONS AND LEARNING DIFFERENCES 
Please let me know if you take part in the Disabled Students Program (DSP) and provide me with 

documentation from DSP if you require accommodations for this course. More information on DSP can 

be found at https://dsp.sa.ucsb.edu/.  

3.6 CAMPUS COUNSELING SERVICES 
The CARE program on campus offers 24-hour confidential support in situations involving sexual 

violence and assault, dating or domestic violence, and stalking: http://wgse.sa.ucsb.edu/care/home. 

Counseling and Psychological Services (CAPS) also provides 24-hour confidential support to students to 

support their mental health: http://caps.sa.ucsb.edu. 

http://judicialaffairs.sa.ucsb.edu/AcademicIntegrity.aspx
http://judicialaffairs.sa.ucsb.edu/AcademicIntegrity.aspx
https://www.nytimes.com/2017/11/22/business/laptops-not-during-lecture-or-meeting.html
https://www.nytimes.com/2017/11/22/business/laptops-not-during-lecture-or-meeting.html
https://www.nytimes.com/2017/11/22/business/laptops-not-during-lecture-or-meeting.html
https://www.nytimes.com/2017/11/22/business/laptops-not-during-lecture-or-meeting.html
https://dsp.sa.ucsb.edu/
https://dsp.sa.ucsb.edu/
http://wgse.sa.ucsb.edu/care/home
http://wgse.sa.ucsb.edu/care/home
http://caps.sa.ucsb.edu/
http://caps.sa.ucsb.edu/
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3.7 TITLE IX 
Gender discrimination and sexual harassment will not be tolerated. The University of California, Santa 

Barbara is committed to creating an atmosphere free of all forms of harassment, exploitation, or 

intimidating, including sexual harassment: 

http://www.oeosh.ucsb.edu/SexualHarssment/SexualHarassment.html. 

4 READINGS 

4.1 CONTENT 
The course will be fast-paced and require a substantial amount of reading. I believe that students 

should be exposed to original academic research. Therefore, we will not use textbooks in this course. 

We will read academic books and journal articles written by sociologists. It is completely acceptable 

to find the readings challenging, and extra support is available in office hours. 

I strive to make course materials not only rigorous, but also relevant and engaging to students. For this 

reason, I have paired academic readings with “popular” readings and other materials, including 

newspaper articles, magazine articles, and podcasts. We will discuss both academic and popular 

materials in class. 

Readings marked with an asterisk (*) in the course schedule are academic readings. Your papers should 

focus more heavily on exploring these academic sources, versus popular sources. Therefore, when 

doing the course readings, you should spend more time reading the academic sources. I highly 

recommend taking reading notes on all academic readings. Reviewing the Tips for Notetaking on 

Course Readings will help you get the most out of the readings and facilitate efficient paper writing. 

4.2 ACCESSING READINGS 
You will not need to purchase any reading materials for this course. 😊 All readings will be posted on 

GauchoSpace.  

4.3 FLEXIBILITY WITH COURSE SCHEDULE 
Every class is a little different. This is an approximate course schedule. I may alter the readings or 

assignments during the course to better suit the needs of the class. I will announce any changes in 

class and post them on GauchoSpace.  

5 COURSE SCHEDULE 

 

Introduction  

 

  

Lecture 1: April 2nd      

Introduction 

 

No readings 

 

Unit I: Production   

http://www.oeosh.ucsb.edu/SexualHarssment/SexualHarassment.html
http://www.oeosh.ucsb.edu/SexualHarssment/SexualHarassment.html


Page 6 

 

  

Lecture 2: April 4th    

Foundational Approaches 

a. *Becker, Howard. “Art Worlds.” Pp. 159-175, in Cultural Sociology: 

An Introductory Reader, edited by Matt Wray (2014). W.W. Norton. 

b. Griswold, Wendy. 2014. “Chapter 4: The Production, Distribution, 

and Reception of Culture.” In Cultures and Society in a Changing 

World, 4th Edition. Sage. Read pp. 73-81 [Start at section, “The 

Production of Culture,” and end before section, “The Production of 

Ideas”] 

a. Podcast: Planet Money, Episode 288: “Manufacturing the Song of the 

Summer.” 

https://www.npr.org/sections/money/2015/07/10/421874671/episo

de-288-manufacturing-the-song-of-the-summer  

Lecture 3: April 9th    

Branding the Creative City  

a. *Grazian, David. 2003. “Chapter 1: Blues in Black and White.” Pp. 

33-59 in Blue Chicago: The Search for Authenticity in Urban Blues 

Clubs. Chicago: University of Chicago Press. 

b. Nazaryan, Alexander. 2017. “The 'Artwashing' of America: The Battle 

for the Soul of Los Angeles Against Gentrification.” Newsweek. May 

21st. https://www.newsweek.com/2017/06/02/los-angeles-

gentrification-california-developers-art-galleries-la-art-scene-

608558.html  

Lecture 4: April 11th         

Creative Careers 

a. *Mears, Ashley. 2011. Selections from “Chapter 2: Economics of the 

Catwalk” and “Chapter 3: Becoming a Look” in Pricing Beauty: The 

Making of a Fashion Model. University of California Press. Read pp. 

37-53 and pp. 81-84 

b. *Lee, Jooyoung. 2016. “Chapter 6: Almost Famous.” Pp. 151-168 in 

Blowin’ Up: Rap Dreams in South Central. Chicago University Press. 

c. Podcast: Planet Money, Episode 576: “When Women Stopped 

Coding.” 

https://www.npr.org/sections/money/2016/07/22/487069271/episo

de-576-when-women-stopped-coding  

Lecture 5: April 16th          

Experimentation 

 

 

a. *Lee, Jooyoung. 2016. “Chapter 3: Freestyle.” Pp. 73-97 in Blowin’ 

Up: Rap Dreams in South Central. Chicago University Press. 

b. *Leschziner, Vanina. 2015. “Chapter 4: Managing a Culinary Style.” 

Pp. 73-92 in At the Chef’s Table: Culinary Creativity in Elite 

Restaurants. Stanford University Press. [Start and beginning of 

chapter and stop at section, “Establishing a Professional Lineage in 

New York and San Francisco” on p. 92] 

Lecture 6: April 18th           

Genre and Status   

a. *Baumann, Shyon. “Making Film into Art.” Pp. 314-331 in Cultural 

Sociology: An Introductory Reader, edited by Matt Wray (2014). 

W.W. Norton. 

b. VanDerWolff, Todd. 2018. “The Oscars’ New ‘Popular Film’ Category 

is a Bad Idea from a Panicked Organization.” Vox. Aug 9th.  

https://www.vox.com/culture/2018/8/8/17664682/oscars-popular-

film-category-2019 

https://www.npr.org/sections/money/2015/07/10/421874671/episode-288-manufacturing-the-song-of-the-summer
https://www.npr.org/sections/money/2015/07/10/421874671/episode-288-manufacturing-the-song-of-the-summer
https://www.npr.org/sections/money/2015/07/10/421874671/episode-288-manufacturing-the-song-of-the-summer
https://www.npr.org/sections/money/2015/07/10/421874671/episode-288-manufacturing-the-song-of-the-summer
https://www.newsweek.com/2017/06/02/los-angeles-gentrification-california-developers-art-galleries-la-art-scene-608558.html
https://www.newsweek.com/2017/06/02/los-angeles-gentrification-california-developers-art-galleries-la-art-scene-608558.html
https://www.newsweek.com/2017/06/02/los-angeles-gentrification-california-developers-art-galleries-la-art-scene-608558.html
https://www.newsweek.com/2017/06/02/los-angeles-gentrification-california-developers-art-galleries-la-art-scene-608558.html
https://www.newsweek.com/2017/06/02/los-angeles-gentrification-california-developers-art-galleries-la-art-scene-608558.html
https://www.newsweek.com/2017/06/02/los-angeles-gentrification-california-developers-art-galleries-la-art-scene-608558.html
https://www.npr.org/sections/money/2016/07/22/487069271/episode-576-when-women-stopped-coding
https://www.npr.org/sections/money/2016/07/22/487069271/episode-576-when-women-stopped-coding
https://www.npr.org/sections/money/2016/07/22/487069271/episode-576-when-women-stopped-coding
https://www.npr.org/sections/money/2016/07/22/487069271/episode-576-when-women-stopped-coding
https://www.vox.com/culture/2018/8/8/17664682/oscars-popular-film-category-2019
https://www.vox.com/culture/2018/8/8/17664682/oscars-popular-film-category-2019
https://www.vox.com/culture/2018/8/8/17664682/oscars-popular-film-category-2019
https://www.vox.com/culture/2018/8/8/17664682/oscars-popular-film-category-2019
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Lecture 7: April 23rd   

Class Guest 

No Readings  

[Class interview and discussion with artist] 

Paper 1 Due by 9 AM on Tuesday, April 23rd    

 

Unit II: Distribution  

  

Lecture 8: April 25th       

Globalization and Culture 

a. *Bielby, Denise and C. Lee Harrington. 2008. “Chapter 2: Television 

in the Global Market.” Pp. 37-65 in Global TV: Exporting Television 

and Culture in the World Market. New York: New York University 

Press. 

b. Benzecry, Claudio. 2014. “All Together, Now: Producing Fashion at 

the Global Level.” White Paper in The Society Pages. 

https://thesocietypages.org/papers/all-together-now/   

Lecture 9: April 30th         

Gatekeeping 

a. *Bielby, William, and Denise Bielby. “Making Hits.” Pp. 186-198 in 

Cultural Sociology: An Introductory Reader, edited by Matt Wray 

(2014). W.W. Norton. 

b. *Mears, Ashley. 2011. Selections from “Chapter 4: The Tastemakers” 

in Pricing Beauty: The Making of a Fashion Model. University of 

California Press. Read pp. 141-161. [Start at “Producing the Catalog 

Look” on p.141 and stop at “Pricing Beauty” on p.161] 

c. Podcast: Planet Money, Episode 650: “The Scariest Thing in 

Hollywood.” 

https://www.npr.org/sections/money/2015/09/11/439632877/episo

de-650-the-scariest-thing-in-hollywood  

Lecture 10: May 2nd  

Inequalities in Selection 

a. *Rivera, Lauren. 2012. “Hiring as Cultural Matching: The Case of 

Elite Professional Service Firms,” American Journal of Sociology. 

77(6): pp. 999-1000 and pp. 1002-1022. [Start and beginning and 

stop at section “Bringing Culture Back In” on p. 1000, then start at 

section “Case Selection” on p. 1002 and read until end] 

b. Buckley, Cara. 2018. “As TV Seeks Diverse Writing Ranks, Rising 

Demand Meets Short Supply,” The New York Times, Sept 2. 

https://www.nytimes.com/2018/09/02/arts/television/tv-writers-

diversity.html.  

Lecture 11: May 7th         

Reviews and Rankings 

a. *Espeland, Wendy, and Michael Sauder. 2007. “Rankings and 

Reactivity: How Public Measures Recreate Social Worlds.” American 

Journal of Sociology. 113(1): pp. 1-3 and pp. 7-33. [Start at 

beginning and stop at section “Accountability and the Proliferation 

of Social Measures” on p.4, then start at section “Data and Methods” 

on p. 7 and read until section “Conclusion” on p. 33] 

b. Bridges, Tristan, Kjerstin Gruys, and Christin Munsch and C.J. 

Pascoe. 2015. “Beyond ‘Bossy’ or ‘Brilliant’?: Gender Bias in Student 

Evaluations.” The Society Pages. Mar 4th. 

https://thesocietypages.org/girlwpen/2015/03/04/beyond-bossy-or-

brilliant-gender-bias-in-student-evaluations/  

https://thesocietypages.org/papers/all-together-now/
https://thesocietypages.org/papers/all-together-now/
https://www.npr.org/sections/money/2015/09/11/439632877/episode-650-the-scariest-thing-in-hollywood
https://www.npr.org/sections/money/2015/09/11/439632877/episode-650-the-scariest-thing-in-hollywood
https://www.npr.org/sections/money/2015/09/11/439632877/episode-650-the-scariest-thing-in-hollywood
https://www.npr.org/sections/money/2015/09/11/439632877/episode-650-the-scariest-thing-in-hollywood
https://www.nytimes.com/2018/09/02/arts/television/tv-writers-diversity.html
https://www.nytimes.com/2018/09/02/arts/television/tv-writers-diversity.html
https://www.nytimes.com/2018/09/02/arts/television/tv-writers-diversity.html
https://www.nytimes.com/2018/09/02/arts/television/tv-writers-diversity.html
https://thesocietypages.org/girlwpen/2015/03/04/beyond-bossy-or-brilliant-gender-bias-in-student-evaluations/
https://thesocietypages.org/girlwpen/2015/03/04/beyond-bossy-or-brilliant-gender-bias-in-student-evaluations/
https://thesocietypages.org/girlwpen/2015/03/04/beyond-bossy-or-brilliant-gender-bias-in-student-evaluations/
https://thesocietypages.org/girlwpen/2015/03/04/beyond-bossy-or-brilliant-gender-bias-in-student-evaluations/
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c. Podcast: Planet Money, “Episode 850: The Fake Review Hunter.” 

https://www.npr.org/sections/money/2018/06/27/623990036/episo

de-850-the-fake-review-hunter  

Lecture 12: May 9th            

Prizes and Prices 

a. *Velthuis, Olav. 2005. Selections from “Chapter 4: Determinants of 

Price” and “Chapter 7: Symbolic Meaning of Prices” in Talking 

Prices: Symbolic Meanings of Prices on the Market for Contemporary 

Art. Princeton University Press. Read pp. 100-110 and pp. 162-165.  

b. Engber, Daniel. 2017. “Could Variable Ticket Prices Save the 

Movies?” Slate. Nov 2nd. 

https://slate.com/technology/2017/11/could-variable-ticket-

pricing-save-the-movies.html.   

Lecture 13: May 14th         

Class Fieldtrip 

No Readings  

[In class curatorial tour and discussion at the Art, Architecture, and 

Design Museum at UCSB] 

Paper 2 Due by 9 AM on Tuesday, May 14th 

 

Unit III: Consumption  

  

Lecture 14: May 16th    

Meaning and Materiality 

a. *McDonnell, Terence. 2016. “Chapter 5: Displacement and Decay.” 

Pp. 120-144 in Best Laid Plans: Cultural Entropy and the Unraveling 

of AIDS Media Campaigns. Chicago University Press. 

b. Santana-Acuña, Alvaro. 2017. “How One Hundred Years of Solitude 

Became a Classic.” The Atlantic. May 22nd. 

https://www.theatlantic.com/entertainment/archive/2017/05/one-

hundred-years-of-solitude-50-years-later/527118/  

Lecture 15: May 21st              

Fans 

a. *Benzecry, Claudio. 2011. “Chapter 4: Moral Listening.” Pp. 83-110 

in The Opera Fanatic: Ethnography of an Obsession. Chicago: 

University of Chicago Press.  

b. Simmons, Bill. 2012. “The Consequences of Caring.” Grantland. 

June 8th. http://grantland.com/features/the-consequences-caring/  

Lecture 16: May 23rd          

Taste and Class  

a. *Johnston, Josée, and Shyon Baumann. 2007. “Democracy versus 

Distinction: A Study of Omnivorousness in Gourmet Food Writing.” 

American Journal of Sociology. 113(1): Pp. 165-170 and pp. 176-

196 [Start at the beginning and stop at “Gourmet Food Writing: 

Framing for Competing Ideologies” on p. 170, then start at “Data 

and Methods” on p. 176 and stop at “Beyond Bourdieu on p. 196.] 

b. Khan, Shamus. 2012. “The New Elitists.” The New York Times. July 

7th. https://www.nytimes.com/2012/07/08/opinion/sunday/the-

new-elitists.html  

Lecture 17: May 28th  

Morality and Censorship 

a. *DeSoucey, Michaela. 2016. “Chapter 3: Gastronationalism on the 

Ground” and “Chapter 4: Foiehibition” In Contested Tastes: Foie 

Gras and the Politics of Food. Princeton University Press. In Chapter 

3, read pp. 66-83 and pp. 99-109 [Stop at “Visit with the Ducks” on 

https://www.npr.org/sections/money/2018/06/27/623990036/episode-850-the-fake-review-hunter
https://www.npr.org/sections/money/2018/06/27/623990036/episode-850-the-fake-review-hunter
https://www.npr.org/sections/money/2018/06/27/623990036/episode-850-the-fake-review-hunter
https://www.npr.org/sections/money/2018/06/27/623990036/episode-850-the-fake-review-hunter
https://slate.com/technology/2017/11/could-variable-ticket-pricing-save-the-movies.html
https://slate.com/technology/2017/11/could-variable-ticket-pricing-save-the-movies.html
https://slate.com/technology/2017/11/could-variable-ticket-pricing-save-the-movies.html
https://slate.com/technology/2017/11/could-variable-ticket-pricing-save-the-movies.html
https://www.theatlantic.com/entertainment/archive/2017/05/one-hundred-years-of-solitude-50-years-later/527118/
https://www.theatlantic.com/entertainment/archive/2017/05/one-hundred-years-of-solitude-50-years-later/527118/
https://www.theatlantic.com/entertainment/archive/2017/05/one-hundred-years-of-solitude-50-years-later/527118/
https://www.theatlantic.com/entertainment/archive/2017/05/one-hundred-years-of-solitude-50-years-later/527118/
http://grantland.com/features/the-consequences-caring/
http://grantland.com/features/the-consequences-caring/
https://www.nytimes.com/2012/07/08/opinion/sunday/the-new-elitists.html
https://www.nytimes.com/2012/07/08/opinion/sunday/the-new-elitists.html
https://www.nytimes.com/2012/07/08/opinion/sunday/the-new-elitists.html
https://www.nytimes.com/2012/07/08/opinion/sunday/the-new-elitists.html
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p. 83, start at “Symbolic Boundaries in Time, Place, Space” on p. 

99]. In Chapter 4, read pp. 118-144 [Start at “A Brief History of 

Chicago’s Foiehibition” on p. 118 and stop at “Conclusion: Dinner 

Theater on the City Stage” on p. 144. 

b. Planet Money, Episode 651: “The Salmon Taboo.” 

https://www.npr.org/sections/money/2015/09/16/440951873/episo

de-651-the-salmon-taboo 

Lecture 18: May 30th  

Class Film 

No readings  

[In class screening of Exit through the Gift Shop] 

Paper 3 Due by 9 AM on Thursday, May 30th      

 

Conclusion  

Lecture 19: June 4th          

Conclusion 

No readings  

[Course recap, conclusions, and new directions for research] 

Lecture 20: June 6th            

Independent Fieldwork 

No readings or class meeting  

[Use time to do independent fieldwork for Paper 4] 

Paper 4 Due by 9 AM on Wednesday, June 12th   

 

 

https://www.npr.org/sections/money/2015/09/16/440951873/episode-651-the-salmon-taboo
https://www.npr.org/sections/money/2015/09/16/440951873/episode-651-the-salmon-taboo
https://www.npr.org/sections/money/2015/09/16/440951873/episode-651-the-salmon-taboo
https://www.npr.org/sections/money/2015/09/16/440951873/episode-651-the-salmon-taboo

